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purpose statement

Our purpose is to optimize the dynamic nature of parking 
by providing more choices for the benefit of all.

values

• Customer focus

• Operational excellence

• Innovative technology

• Safety and cleanliness

personality

• Smart

• Positive

• Friendly

• Creative

FOUNDATION
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tagline

Smarter Parking.

See usage details on page 5.

value proposition

ParkBOI, Boise’s public parking system, makes it more convenient to find and pay for 
downtown street and garage parking.

key selling points

1.   Choice. Choose the right space for your trip: on street or in public garages.

2.   Convenience. Pay with credit and debit cards, coins, mobile phone or app.

3.   Value. Enjoy your 20 minutes free at parking meters and first hour free in garages.

MESSAGING
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when to use the tagline

Taglines are short statements that sum up the emotional or functional benefits of a product 
or service in a memorable way. Because these benefits usually change over time, taglines 
tend to change with some frequency: your logo may outlive your tagline by years or 
even decades. Therefore it’s wisest to use your tagline on deliverables that are relatively 
inexpensive to update: business cards, ads, stationary package, brochures, flyers, receipts, 
etc. We recommend against using it on longer-lived items like exterior signage.

usage samples

When the tagline appears, it should be secondary to the logo. It can appear in a lockup with 
the logo or separate. The appearance will depend on specific application. The following 
examples are suggestions only.

Smarter Parking.

Smarter Parking.

MESSAGING
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visual identity

The Visual Identity System for ParkBOI should be used to ensure brand consistency across all platforms. The system is comprised of a 
primary logo mark, secondary marks for use when the primary mark cannot be used, and brand colors.

ParkBOI

Primary Logo Mark Secondary Marks Colors

In Written Communications
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visual identity

primary logo

The vertical mark consists of the black logo type “P-A-R-K” in 
white circles outlined in black, and “BOI” reversed out of a black 
circle of the same diameter. Each circle is connected with a black 
line of the same width as the black outline. The typeface is “Big 
John” by Ion Lucin. The logo should only be used in black and 
white (see pg 9 for details). All of these elements make up the 
brand logo and should not be omitted, manipulated, separated or 
moved out of proportion. 

The logo should only be reproduced from master digital artwork 
supplied specifically for this purpose by CCDC.
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secondary marks

Compact Logo
This mark consists of the “P” in a circle from the primary mark 
with “PARKBOI” written underneath. It should be used when 
the primary mark is too large for the application.

in written communications

When written within text, “Park” should be in title case and 
“BOI” should be all uppercase. There should be no space 
between the two parts.

Simplified “P” Logo
This mark consists of the “P” in a circle from the primary mark. 
It should be used when the primary logo and compact logo do 
not fit or when “PARKBOI” would be too small for legibility, such 
as a directional street sign. See page 14 for an example.

visual identity

ParkBOI
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cLEAR SPACE

The mark should have a minimum clear space 
equal to 1/3 of the logo-width on each side.

minimum size

For print, the minimum height is 1.25 in. 
For digital, the minimum height is 124 px.

1/3 logo width

The Simplified “P” can be used with 
less clear space when necessary for 
certain applications.

The Simplified “P” can be used at smaller sizes 
when necessary for certain applications.

visual identity

colors

The primary colors are black, white, and bright green. The secondary colors correspond to parking meters and should only 
be used when identifying parking zones. Please use the PMS spot colors in printed materials whenever possible. Bright 
green, orange, orchid, and aqua will appear more dull when reproduced in CMYK. See usage on pages 12 and 13.

Grayscale CMYK PMS RGB Hex

Black 100% Black 50-50-50-100 Black 6 C 0-0-0 #000000

White 0% Black 0-0-0-0 Bright White 255-255-255 #FFFFFF

Bright Green N/A 48-0-100-0 375 C 146-200-62 #92C83E

Orange N/A 0-38-95-0 137 C 255-161-0 #FFA100

Orchid N/A 26-84-0-0 2385 C 209-45-177 #D12DB1

Aqua N/A 56-0-30-0 333 C 75-219-195 #4BDBC3

1.25 inches
or
124 pixels

.5 inches
or
50 pixels
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visual identity

Primary font

The primary typeface is “Big John” by Ion Lucin. This typeface is free for 
commercial use. 
 
Big John 
 
Download Big John here: www.fontsup.com/font/big-john.html

secondary font family

The secondary font family is Univers—a set of clean typefaces that accent the 
logo type. In most cases, the condensed versions should be used in all capitals. 
 
UNIVERS 57 CONDENSED 
UNIVERS 67 CONDENSED BOLD 
Univers 65 Bold 
Univers 45 Light  
 
The Univers font family can be purchased here:  
www.myfonts.com/fonts/linotype/univers/

The body text in this booklet is Univers 45 Light.
Secondary headers in this booklet are Univers 65 Bold.

P

205
SPOTS
OPEN

PAY
STATION

CAPITOL & MAIN

CAPITOL & MAIN

Univers 67 Condensed Bold

Univers 57 Condensed
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logo usage

DON’T turn the 
white transparent.

DON’T resize the logo 
out of proportion.

DON’T use on a busy 
or dark background.

DO use the properly scaled, black and white logo on backgrounds with high-contrast.

DON’T rotate or 
change the colors.

visual identity
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visual identity

P

205
SPOTS
OPEN

OVERVIEW

CCDC JAN 8, 2016PARKBOI SIGNAGE SYSTEM RECOMMENDATION

PAY
STATION

CAPITOL & MAIN

CAPITOL & MAIN

USAGE EXAMPLE

The Primary logo mark is used as large 
signage on the side of a building.

The Compact Logo is used on smaller 
signs where the primary mark would 
appear too small.

The main ParkBOI colors are white and 
black, with the bright green accent. The 
secondary colors should only be used 
when referencing parking meter zones.

*CONCEPT ONLY
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visual identity

USAGE EXAMPLE

The secondary colors are used to 
identify parking meter zones.
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visual identity

USAGE EXAMPLE

On this sign, the Primary Logo would be 
too vertical and the Compact Logo would 
be too small to be legible. Therefore the 
Simplified “P” is the best solution.

*CONCEPT ONLY

Public Parking

3 CCDC

WAYFINDING SIGNS

JAN 8, 2016PARKBOI SIGNAGE SYSTEM RECOMMENDATION
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